


SEVA PAKHWADA-CLEANLINESS CAMPAIGN 

 

Celebrating 10th anniversary of Swachh Bharat, MY Bharat, an autonomous body under 

Department of Youth Affairs, Ministry of Youth Affair & Sports proposes to conduct nation-

wide campaign “Seva Pakhwada-Cleanliness Campaign” on the theme of “Swabhav 

Swachhta – Sanskaar Swachhata” from 17th September to 02nd October 2024 in a mission 

mode with the spirit of Jan Bhagidari se Jan Andolan to promote sustainable cleanliness 

activities, engaging all stakeholders, including communities and youth of the country.  The 

campaign shall be focused on collection, segregation and disposal of single use plastic waste. 

Objectives: 

• Educate and generate awareness  about the environmental and health impacts of single-

use plastics and to promote sustainable alternatives. 

• Educate and generate awareness on the significance of sanitation, hygiene, and waste 

management, and share best practices for maintaining cleanliness. 

• Encourage communities and individuals to say “No to Single Use Plastic” and fostering a 

sense of ownership and collective commitment to keep local environment clean and 

green. 

• To involve all segments of society, Government organizations including PRIs and CBOs to 

instill awareness and feeling of pride among citizens to keep their surroundings clean and 

waste free. 

• To propagate the mantra of “Seva Se Seekhen”. 

• To propagate IEC on Innovations, Do-it-Yourself waste recycling/repurposing and best 

practices in Waste Management among the citizens. 

 

Key Activities of the Program: 

 Collection & disposal of waste - through cleanliness and collection drives and door 

to door campaign. 

 Village Beautification- Maintenance and beautification drives for historical 

monuments and heritage sites, Community Centres, Youth Club/Mahila Mandal 

Buildings, School Buildings, Panchyat Buildings etc. 

 Cleanliness in coastal area at 02nd October, 2024 " aimed at cleanliness of beaches 

and addressing the problem of single use plastic wastes in coastal areas shall be 

undertaken across the country. This campaign is not merely about cleaning but 

embodies a deeper commitment to imbuing a positive behavioral change along our 

coastlines. 



 Heritage Maintenance- Maintenance and beautification drives for historical 

monuments and heritage sites, Freedom fighters’ memorials, places associated with 

unsung heroes etc. 

 BCC (Behavioral Change Communications)  

• Personalized Messages  

• Sharing of Best Practices 

• Awareness Meetings 

• Peer Advocacy 

• Focused Group Discussions  

• Social Media Campaigns 

 

Collaboration with: 

 Swachh Bharat Mission (Rural & Urban), Department of Drinking water and 

Sanitation, Ministry of Rrual Development, MOHUA and Pachayati Raj Department 

 State Governments, District Administration, Municipalities and PRIs 

 Educational   Institutes, Religious   Bodies, Professional groups, Civil Societies & 

Community Based Organizations 

 National Sports Federations, IOA and other Sports Bodies 

 Religious bodies i.e. Art of Living, Patanjali Yoga Peeth, Isha Foundation, Radha Swami 

Satsang, Brahmkumaris, Isckon etc. 

 


